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Abstract 
The purpose of this conceptual study is to argue that deficiency in communication skills can mar the expertise in 
other skills and why it should be considered as an integral part of entrepreneurial skills.  It also evaluates the 
relevance of entrepreneurship education in communication skills in developing nascent entrepreneurs. Paradigm 
shifts in the advancement and acquisition of knowledge has necessitated prioritising entrepreneurial skills which 
play vital roles in entrepreneurs’ success. Attention is given to nascent entrepreneurs, the role of 
entrepreneurship education as well as issues of entrepreneurship and this leads to the significance of 
communication skills. However, this conceptual study shows that past studies on entrepreneurial skills give mere 
mention to communication skills.  Although required skills for effective business management varies, yet greater 
success can be achieved by facilitating communication skills.  The authors recommend that a combination of 
variety of skills could be another strategy to increase potential entrepreneurs and that every skill should be 
viewed as pivotal. This conceptual study indicates an imperceptible place of communication skills in the 
entrepreneurship domain. 
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1. INTRODUCTION 

The level of expertise and criterion of assessment depends on the individual requisite skills 

which stand as a forerunner in every human endeavour without which optimal performance 

could be obstructed. Some researchers have written extensively on entrepreneurial skills 

such as innovation, creativity, risk taking, and decision making (Brazeal & Herbert 1999:27; 

Drucker 1985:5; Ferrari, Cachia & Punie 2009:5; Hamidi, Wennberg & Berglund 2008:305; 

Inyang & Enuoh 2009:69; Jiang & Sun 2015:824; Pauw, Oosthuizen & van der 

Westhuizen 2008:26; Stough 2016:129). Despite these significant contributions from past 

research dealing with entrepreneurial skills, communication skills have remained largely 

unexamined in the entrepreneurship domain. The purpose of this conceptual study therefore, 

is to point out the importance of communication skills with regards to entrepreneurship 

(Meager, Martin & Carta 2011:36). Communication skills can be found repeatedly in 

entrepreneurship education, but it is seldom recognised as germane compared to other skills 

(Mwasalwiba 2010:30).   Markman and Baron (2003:293) assert that in spite of the 

relevance of social skills in different human activities “entrepreneurs, researchers and 
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investors have, until recently, been somewhat reluctant to recognise it as an important factor 

in such contexts”.   

Although an emergent entrepreneur requires diverse skills to become a practicing 

entrepreneur (Odewale, Abd Hani, Migiro & Adeyeye 2018:3), the importance of effective 

communication skills should not be underestimated (Da Palma, Lopes & Alves 2018:282). 

Underpinning effective communication skills is important, considering the impact of different 

technological forms of communication and their impacts globally. On this premise, the study 

suggests that it is essential for an entrepreneur to be informed in the skill of communication 

for functional interaction across geographical boundaries. 

Reviewing the literature on the talent and skills of current and future engineers, 

Abdulwahed, Balid, Hasna and Pokharel (2013:763), identify communication skills as one of 

the fundamental skills required by extant engineers. Likewise, in an exploratory study among 

entrepreneurs conducted by Makhbul and Hasun (2011:119), they affirm that 

communication skills affect entrepreneurial success. Audretsch, Keilbach and Lehmann 

(2005) acknowledge that communication is essential for an entrepreneur to interact 

effectively with stakeholders such as potential customers and investors. In addition, Hamidi 

et al. (2008:318) conclude that entrepreneurship education should emphasise interpersonal 

communication skills for students to be well equipped. Pauw et al. (2008:26) and 

Watchravesringkan, Hodges, Yurchisin, Hegland, Karpova, Marcketti and Yan (2013:327) 

maintain that communication skills play a significant role in entrepreneurial activity.   

Ulvenblad, Berggren and Winborg (2013:188) point out that “there is a lack of research 

focusing on the potential value of academic entrepreneurship education for fostering 

communicative skills”. Part of the diverse obligations expected of a nascent entrepreneur is 

performing a managerial role and this entails effective communication to function optimally. 

In addition, communication skills incorporate different aspects including verbal, nonverbal, 

written and interpersonal skills.  

Effective communication is multi-dimensional, and it has been classified by researchers in 

different forms as mentioned earlier. Pauw et al. (2008:26) classify communication skills, 

financial management skills, presentation skills and creative thinking skills as soft skills. 

Hisrich and Peters (1998) as cited in Henry, Hill, & Leitch (2005) categorise communication 

skills as technical skills, and this is sub-divided into oral and written communication skills. 

(Henry, Hill, & Leitch 2005:104 and Elmuti, Khoury and Omran (2012:90) classify effective 

communication as social competence and interpersonal skills. English (1981:159) reveals 
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that people from different cultural backgrounds communicate differently. The dynamism of 

communicating with stakeholders has become so erratic as a result of new and emerging 

technology, Mukherjee (2013:40) documents that “information society has changed the way 

human beings behave as a species”.  Firms tend to outstrip competitors by strengthening 

their communicating techniques via different social media. Ferrari et al. (2009:15) indicate 

that “overwhelming spread of technologies brings a new understanding of communication”.  

The ability to communicate ideas through verbal or non-verbal is very crucial in business 

start-ups, because continuity for new entrants in the current competitive business 

environment demands timely skills, which includes communication skills. 

With respect to the importance of social competence, Baron and Markman (2003:41) 

indicated that entrepreneurs’ social competence has a significant role to play in achieving 

success. The study revealed that failure to focus on social skills can limit entrepreneurial 

success and growth. To corroborate this, Jones, Matlay, Penaluna & Penaluna (2014:771) 

submit that new students in enterprising education should acquire enterprising skills which 

include communication skills. Written communication skills entail aptness in conveying 

intended information in absentia. For instance, a nascent entrepreneur seeking financial 

support from either an organisation or a bank will be required to present a convincing 

business plan. Hence, enhanced interpersonal communication skills will broaden an 

entrepreneurs’ vision, increase networking and this will invariably lead to entrepreneurial 

productivity and growth (Shepherd & Williams 2015:23).  

The absence of entrepreneurial activity and unemployment among university graduates led 

to the emergence of entrepreneurship education in the university curricula (Meager et al. 

2011:121; Raju, Kumar, & Ramgopal 2015:170; Zhou & Xu 2012:91). Based on this 

premise, Audretsch et al. (2005:87) suggest that entrepreneurship education and transfer of 

knowledge from universities is germane to societal development. Hence, the objective of this 

conceptual study is to focus on the need to consider communication skills as part of the 

requisite skills required by nascent entrepreneurs and to add to the debate on the needed 

skills for entrepreneurial activities (Dakung, Orobia, Munene & Balunywa 2017:300; Lackeus 

2015:13; Meager et al. 2011:1). To provide an answer to the primary research question 

which is “Does communication skills matters to a nascent entrepreneur?”  

The remainder of this study is structured as follows: the introduction is sequentially followed 

by a discussion on nascent entrepreneurs and entrepreneurship, the role of entrepreneurship 

education in developing nascent entrepreneurs, issues of graduate unemployment and the 
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significance of communication skills on entrepreneurship. A conclusion, limitations of the 

study and implications for future research are offered. 

2. NASCENT ENTREPRENEURS AND ENTREPRENEURSHIP 

A nascent entrepreneur is someone that is highly predisposes to entrepreneurial activities. 

An entrepreneur is someone that is competent and skillful in inventing new product or 

service that is uniquely distinct from existing ones (United Nations Development Programme 

(UNDP) 2018b). It is this uniqueness that calls for creative innovation on the part of potential 

entrepreneur (s). Past studies acknowledged that entrepreneurship is a major driving force in 

economic growth and development (Duru 2011:41; Rasmussen & Sørheim 2006:185; 

Stough 2016:146). Therefore, entrepreneurship education evolved as an integral part in 

reinventing more jobs consequent to dwindling paid employment in the labour market. Thus, 

nurturing nascent entrepreneurs becomes imperative purposely for the birth of viable 

ventures. For this reason, entrepreneurial programmes are initiated and endorsed by 

government (Wu & Wu 2008:756). For instance, Obama Start-up America initiative, UK’s 

loan scheme for young entrepreneurs, India National Rural Employment Guarantee Act, 

Mexico Becate program, etc.; these are part of the effort being made globally to influence 

positive perception of entrepreneurship (Fields 2014:8). 

According to Verheul, Thurik, Grilo and van der Zwan (2012:326) nascent entrepreneurs are 

those ready and willing to undertake the challenges of starting new ventures. In this light, 

Rasmussen and Sørheim (2006:192) submit that entrepreneurship education programmes 

should model fecund entrepreneurs that can establish new ventures. Similarly, Ahmad 

(2013:193) suggests that entrepreneurship education is fundamental for nascent 

entrepreneurs to experience growth, effectiveness and efficiency. Moreover, educators 

aspire to produce graduates that can initiate successful ventures sequel to entrepreneurship 

learning and mentoring. On this premise, Jones, Pickernell, Fisher and Netana (2017:700) 

conclude that higher education institutions should endeavour to evaluate its practices and 

measure its graduates’ efficiency in terms of establishing viable ventures. Mwasalwiba 

(2010:41) reports that not all entrepreneurship programme attendees will become 

entrepreneurs; yet, venture creation remains an overt success indicator. 

 
Entrepreneurship has been suggested as a part of the panacea to the challenges facing  

emerging economies (Aboho, Aleru, & Danladi 2016:2; Okeke, Okonkwo, & Oboreh 

2016:13). Unfortunately, some young adults view entrepreneurship as unthinkable, in that, 
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they rarely work on their capabilities to be self-reliant, while some others do not embrace the 

required skills for venture creation (Peterman & Kennedy 2003:141). Equally, others project 

themselves as deficient in entrepreneurial skills due to their religious settings, cultural 

environment or origin. Etzkowitz (2013:493) elaborates that some ethnic and religious 

groups possess unique cultural and psychological features which act as a catalyst in their 

entrepreneurial engagement. For example, there is an assumption that indigenous Chinese, 

Jews, Japanese and Lebanese groups will thrive entrepreneurially irrespective of their 

location (Aldrich & Zimmer 1986:7). In addition, Etzkowitz (2003:111) claims that an 

individuals’ upbringing and religious beliefs will influence his or her mind-set on 

entrepreneurial activities. For instance, in some cultural settings; education, mobility and 

employment of female citizens are extremely regimented while their male counterparts 

keenly dominate (Al-Rasheed 2013:312). Countries where such prejudices exist especially in 

the less developed and developing economies, will find it difficult to combat unemployment, 

poverty and gender inequality. The current economic downturn necessitates nascent 

entrepreneurs to be radical in new venture formation and this will employ interaction with 

different categories of people such as potential customers, bankers and employees (Hisrich, 

Langan-fox & Grant 2007:586).  

2.1 The role of entrepreneurship education in developing nascent 
entrepreneurs 

 “Entrepreneurship education seeks to prepare people to be responsible, enterprising 

individuals who have the knowledge, skills and attitude necessary to achieve the goals they 

set for themselves to live the fulfilled life” (European Commission 2012b:44). Jones and 

English (2004:2) define entrepreneurial education as “A process of providing individuals with 

the ability to recognise commercial opportunities and the insight, self-esteem, knowledge 

and skills to act on them”. 

It is the opinion of certain people that the essence of entrepreneurship education is to train 

or shape individuals to possess a entrepreneurship mind-set by establishing or starting new 

ventures, while others are of the opinion that its centrality is the fundamentally acquisition of 

personal skills  (Dabale & Masese 2014:11). Subsequently, it is possible to infer that, 

entrepreneurship education influences student intention after graduation to set up business 

ventures unlike those without entrepreneurial education. Dickson, Solomon and Weaver  

(2008:253)  note from their findings that, positive relationships subsist between education 

and entrepreneurial performance. According to the authors this agrees with the general 
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consensus on existing research, which suggests that there is a link between the level of 

education and the probability of entrepreneurial activities (Dickson et al. 2008:253).   

Transformational development and achievement the world had experienced thus far evolve 

through creative innovation meant to tackle human challenges (Drucker 1985:5), which had 

hitherto been communicated in different forms (Zhou & Xu 2012:86). Education no doubt has 

impacted positively on different professions such as medicine, engineering, architecture etc. 

Education should therefore be viewed as an agent with the ability to make positive impact on 

potential and existing entrepreneurs. Dobni (2014:1) notes that, leading innovation 

economies of the world are anchored by a strong focus on education at all levels.  The 

author suggests that educational systems that have an innovative culture should be 

supported, because sustainable growth and development will remain elusive without the 

support of the educational system. Matlay and Carey (2007:259) corroborate this in their 

longitudinal case study research which was conducted over a period of ten years of 40 

established and new universities. The authors from their findings noted that there is a 

consensus among stakeholders (researchers, business observers etc.) in the United 

Kingdom that entrepreneurship education has the capability to impact needed knowledge 

and skills on graduates’ entrepreneurs, to be able to launch sustainable ventures.  

Consequently, Ahmad (2013:191) advocates that entrepreneurship education in developing 

countries should be explicit enough to be embraced at all levels of educational systems in 

order to possess the necessary knowledge and skills for venture creation. In the same 

perspective, United Nations (2015:5) assert that the global exit of millions of people out of 

poverty can be attributed to accessibility of educational pursuit. Due to these factors 

entrepreneurship education should not be plump down as irrelevant to entrepreneurship or 

to the development of nascent entrepreneurs.  

Communication skills surely have a key role to play in developing nascent entrepreneurs. 

Odewale et al. (2018:4) submit that “active interaction in todays’ business world necessitates 

improved knowledge of communication skills”. Therefore, communication skills should be 

viewed as an integral part of entrepreneurial development. Expertise in the global form of 

communication between two business-minded individuals from different cultural 

backgrounds or geographical perspectives can invigorate entrepreneurial behaviour (Riemer 

2007:90). The global market is becoming more competitive due to technological 

advancements, as such; entrepreneurs must possess all that venture success entails. To 

nurture entrepreneurial activities either locally or internationally requires effective 
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communication skills. An innovative idea or concept which cannot be expressed remains 

vague. Fostering communication skills becomes imperative more importantly in countries 

where regionalised language takes precedence (Riemer 2007:89). Eeducation generally 

illuminates and influences the mind-set virtually in every facet of life; it builds bridges, closes 

gaps, electrify the brain and changes perception by modifying known to eject the unknown. 

On this basis, entrepreneurship education is expected to continue to play a significant role in 

shaping and modelling the entrepreneurial mind-set.  

Currently there are divergent views on the impact of entrepreneurship education (Nabi, 

Fayolle, Lyon, Krueger & Walmsley 2017:278); while some scholars claim that the impact is 

significant others refute it due to lack of empirical evidence (Mwasalwiba 2010:40). 

Entrepreneurship is expected to play a pivotal role in economic development but most 

institutions of higher learning in developing countries like Nigeria are yet to flow along with 

the global trend in entrepreneurship unlike developed countries like the United States of 

America, Germany, United Kingdom etc.; where entrepreneurial mind-set is encouraged and 

financially supported (Buller & Finkle 2013:120; Etzkowitz 2003:111; Finkle, Soper, Fox, 

Reece & Messing 2009:52; Zhou & Xu 2012:86). The consequential effects of the neglect of 

the needed support for entrepreneurship in the less developed and some developing 

countries has continued to impede the pace of growth and development, making economic 

advancement static.  

The European Commission (2012a:18) carried out a survey based on alumni of higher 

education institutions in Europe on those who attended entrepreneurship education and a 

control group that did not participate in this type of education. They documented that 

entrepreneurship education makes a difference and that as a vital engine for job creation; 

young people should be motivated to become entrepreneurially inclined.  

On the other hand, Mwasalwiba (2010:20) explores both empirical and theoretical research 

on existing literature to assess the impact of entrepreneurship education on its target 

audience and teaching methods, 108 articles were reviewed in all. The results indicate that; 

educators hold contrasting views on what to teach and this has impacted negatively on the 

system of evaluating and assessing the outcome of entrepreneurship training. He also noted 

that, there is no substantial evidence as back up or proof of impact of entrepreneurship 

education on graduate performance, although it has a influence on attitudinal change.  

Iacobucci and Micozzi (2012:682) report that entrepreneurship education in Italian 

Universities are yet to come on par with the global trend, their empirical analysis was based 
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on the census of entrepreneurship courses and curricula run by Italian Universities. The 

authors came to the conclusion that the role of entrepreneurship education at the university 

level cannot be undermined because it has the capability to broaden the horizons of 

students and lead to the development of new ideas in knowledge-intensive sectors.  

Consistent with this Rae (2010:201) agrees that, the role of education in entrepreneurial 

capabilities is so germane in that the overall success of the new era depends on the 

effectiveness of entrepreneurship education and learning. However, entrepreneurship 

learning is constrained by the inability of the enterprise educators to meet the challenges of 

creating an enabled environment for productivity as a result of inadequate funding. 

In contrast, some of the prior researchers had claimed that entrepreneurship education does 

not have a significant impact due to an earlier impression that entrepreneurship cannot be 

taught. Drucker (1985:7) argues that entrepreneurship was effective in the late nineteenth 

century, as a result of changes in education.   

2.2 Issues of entrepreneurship 

Graduate unemployment has become a turbulent issue for quite some time especially in the 

developing countries of the world (Oyebola, Irefin & Olaposi 2015:50; Pauw et al. 2008:1). 

Moreover, it has become a threat to social, economic and political development and efforts 

to curtail the rising tide has remained an issue worldwide (Ajufo 2013:316). Pauw et al. 

(2008:12) submit that prolonged period of unemployment could worsen a persons’ mental 

health due to frustration; this can degenerate into health challenges such as depression, 

chronic anxiety, erratic thinking and anger. 

The problem of graduate unemployment is a global phenomenon that is facing several 

countries whether developed or emerging (Agri, Nanwul & Acha 2017:039). Similarly, the 

rising rate of crime in some developing countries can be attributed to this daunting challenge 

(Adebayo 2013:350). Unemployment rates vary in the world regions; the pursuit to arrest the 

surge remains a concern to all stakeholders. Therefore, the quest for a remedy to issues of 

graduate unemployment calls for entrepreneurship action. 

Elmuti et al. (2012:88) recognised some skills as fundamental to raising potential 

entrepreneurs, which include; basic entrepreneurial training skills, managerial skills, social 

competence and interpersonal skills. These skills are required for entrepreneurial 

development though not limited to the aforementioned. Meager et al. (2011:13) note that 

needed skills depend on an individuals’ motivation. However, when these skills are lacking 
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such an individual will be inept, less productive and subsequently becomes unemployable. 

European Commission (2012b:18) and Jones and English (2004:417) provide evidence of 

the positive influence of entrepreneurial education on business start-ups by graduates that 

attended entrepreneurship courses. Literature shows that effective and efficient 

entrepreneurship curriculum (Matlay 2006:711) will broaden students’ horizons for the need 

to be self-reliant, at the same time, explore entrepreneurial skills and seek more 

opportunities from their environments through training and insight which they have received 

(Galindo & Méndez 2014:825). 

Communication skills seem to be misconstrued as part of the skills potential entrepreneurs 

should possess. In fact, it has almost become the least of all the skills researchers often 

highlight as essential in the entrepreneurship scope. Literature shows that communication 

skills are extremely concealed as less important in entrepreneurial domain, yet it is very 

germane as indicated by Meager et al. (2011:23). The authors explain that skills needed for 

entrepreneurship (entrepreneurs) depend on an individuals’ business aspirations. In 

addition, Gibb (2000:16) specifically mentioned that effective communication is important but 

not fully related to the idea of ‘enterprising’ young persons.  

Riemer (2007:90) affirms that knowledge and technical know-how are fundamental; 

nonetheless, the ability to communicate remains indispensable for an entrepreneur who 

aspires to hunt for opportunities beyond a limited realm. The Malaysian Insider (2015:1) 

reported that in a survey carried out in September 2013 via an online survey the 

respondents acknowledged that 55% of graduates’ unemployment can be attributed to poor 

communication skills. Zhou and Xu (2012:92) explained that interpersonal communication 

should be included in the curriculum, while Singh and DeNoble (2003:276) noted that skills 

in social interaction are required for entrepreneurs to thrive. The question remains does 

communication skills play any significant role in entrepreneurship? Does it have any 

negative implication when it is apparently lacking in a potential entrepreneur?  

2.3 Significance of communication skills in entrepreneurship 

Communication is the ability to interact effectively with the aim of getting things done. In any 

organisation where communication gaps exist, if not curtailed can paralyse the entire 

organisation. The survival of any enterprise hinges solely on the positive impact of repeat 

customers, and to support and strengthen this relationship, effective communication with 

different externalities is a prerequisite. Riemer (2007:95) documents that engineering 

students lack the standard communication skills required globally. In addition, he indicates 



GT ODEWALE  
SH ABD RANI 
SO MIGIRO 
OP ADEYEYE 
 

Does Communication Skills matter  
to a Nascent Entrepreneur? 

 

 

 

 
Journal of Contemporary Management 
DHET accredited 
ISSN 1815-7440 

 
Volume 16 

2019 
Pages 209-225 

 
Page 11  

 

that an engineer-entrepreneur needs communication skills to launch his/her ideas from 

conception to realisation. However, he maintains that one of the biggest challenges between 

employees and management in America is poor communication. Consequently, he calls for 

further research on how it could be integrated into the curriculum in different subjects. In 

addition, Pauw et al. (2008:26) report that many graduates lack soft skills which includes 

communication skills and this could be an indication of low self-esteem, because individuals 

with high self-esteem perceived themselves as capable, efficient and effective in any given 

task. Effective communication skills should be embraced to underpin self-esteem. 

Communication skills can make or mar an individuals’ career pursuit; in fact, business 

relationships can disintegrate when there is a communication gap. Middleton and Lundqvist 

(2010:25) highlight that “bonded communication and lack of shared concept can keep 

promising societal ventures from realising their full potential”. Baum and Locke (2004:587) 

indicate that communicated vision had direct effects on venture growth and that those who 

dream big must be good communicators.   

In this light effective communication skills must be learned or else there will be barriers to 

accomplishing set goals or objectives. Obschonka and Schiller (2016:197) believe that social 

skills which include “effective verbal and nonverbal communication are also relevant to 

entrepreneurship”. Baron and Markman (2000:106) argued that entrepreneurial success 

does not solely depend on cognitive factors but on other factors such as communication, 

otherwise known as social competence. He noted that an entrepreneur high in social 

competence will create a positive impression, gain access to potential customers and be 

able to perform optimally in any position. Hence “both communication and entrepreneurial 

action appear to be complimentary mechanisms” (Shepherd & Patzelt 2017:167), as Jones, 

Matlay, Penaluna, and Penaluna (2014:769) indicate that excellent communication is a 

requirement within the entrepreneurship domain.  

Idogho and Ainabor (2011:284) agreed that practical skills and experience are vital before a 

potential entrepreneur can be self-reliant. Take into consideration a trained medical doctor 

who had spent time and resources only to be incapacitated by his inaptness in 

communication skills; this will ultimately jeopardise his enviable career (The Malaysian 

Insider 2015:1). The loosing of this dream can lead to frustration, depression and other 

serious health issues associated with such. In addition, communication skills go beyond 

reading and writing, it embraces all aspects of managerial roles. It is therefore imperative to 

prioritise communication skills in entrepreneurship education (Jones et al. 2014:769). Pauw 
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et al. (2008:26) reveal that absence of social skills or soft skills such as communication skills 

and management skills can affect efficiency; entrepreneurs should broaden their minds and 

develop interests in all skills including communication skills. Skills, knowledge and attitudes 

rooted in effective training are needed to unravel current unemployment challenges (Henry 

et al. 2005:101). As earlier mentioned, Meager et al. (2011:23) report that required skills 

depend on an entrepreneurs’ aspirations, based on this, communication skills rank so low in 

the entrepreneurial domain whereas it should be considered as one of the needed skills 

(Mwasalwiba 2010:30). In fact, none of the skills should be underrated as insignificant. 

Conversely, communication skills is perceived and portrayed as a lesser skill that is 

insignificant in entrepreneurial activities compare to other skills (Mwasalwiba 2010:30). 

Mwasalwiba (2010:29) affirm that of the 108 articles reviewed, 21 were assessed to identify 

the most common subjects or course contents in a specific entrepreneurship programme. 

There were 18 subjects identified and ranked in order of priority out of which communication 

skills ranked second lowest. To corroborate this, Inyang and Enuoh (2009:66) detailed 

certain entrepreneurial competencies that are lacking which had rendered some graduates 

unemployable in the labour market which included communication skills. Similarly, Meager et 

al. (2011:36) note that certain skills (generic skills, soft skills, social skills) and knowledge 

are relevant to entrepreneurship, however they require constant update, hence, enhanced 

knowledge of communication skills in the present business world is indispensable.   

Salami (2013:2) suggests that potential entrepreneurs should be adequately equipped with 

all the needed skills irrespective of its order of importance. Entrepreneurship education 

should emphasise interpersonal communication to enhance better interaction within the 

business world and the entrepreneurs’ immediate environment (Hamidi et al. 2008; Zhou & 

Xu 2012:91). Ahmad (2013:191) shared the same view that entrepreneurial skills (which 

include communication skills) should be inculcated early to produce successful 

entrepreneurs as the number of unemployed graduates in Malaysia is soaring gradually. He 

concludes that entrepreneurship education should be included in the curricular from primary 

to tertiary institutions to prepare and equip youths with entrepreneurial spirit. 

Elmuti et al. (2012:90) present three major entrepreneurship education indicators which they 

employ in their survey that, entrepreneurship education has the capability to impact much 

needed knowledge and skills on graduate entrepreneurs to become self-employed with 

sustainable ventures. They enumerated those indicators as managerial skills, social 

competence and basic entrepreneurial training out of which technical knowledge and 
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interpersonal skills were statistically significant. The role of communication is crucial in any 

human endeavour; therefore, it should not be undermined.  

3. CONCLUSION 

The purpose of this conceptual study is to argue that deficiency in communication skills can 

mar the expertise in other skills. It is acknowledged that effective communication skills 

cannot substitute for other skills. Nevertheless, this study shows that communication skills 

should be embraced and prioritised in the entrepreneurship domain as part of the integral 

skills for nascent entrepreneurs to thrive. An entrepreneur that is limited in social skills is 

indirectly constrained globally. The world has become a global village where social 

interaction is highly required by every ‘enterprising’ young person. Though an entrepreneurs’ 

growth depends on the interaction of all the skills, yet absence of communication skills can 

inhibit pace of progress and the opportunity to interact with other entrepreneurs. 

Communication skills should be viewed as a part of the requisite skills in the entrepreneurial 

domain and that a combination of variety of skills could be another strategy to increase 

potential entrepreneurs. Therefore, policymakers, practicing entrepreneurs and other 

stakeholders should not overlook communication skills.  

4. LIMITATION OF THE STUDY 

This study is not without delimitation. While the subject of entrepreneurial skills has 

remained a focal point in entrepreneurship research, yet a one-size-fits-all is refutable. Thus, 

possessing communication skills may be insufficient to guarantee entrepreneurial success or 

to delineate an entrepreneur.    

5. FUTURE RESEARCH 

There is limited research on the extent of communication skills in relation to 

entrepreneurship. This conceptual study suggests that communication skills should be 

considered empirically, more importantly among practicing entrepreneurs.  
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